DAVISBROWN

SPONSORSHIP, CHARITABLE GIVING AND COMMUNITY SUPPORT REQUEST FORM

Please attach any materials related to your request such as event or sponsorship details and/or letter of
solicitation. Our budget is decided in late summer for the following year. Please submit requests before
August for consideration.

With your request, please include information about your organization including the mission or vision
statement, a list of the organization’s board of directors, affiliations with Davis Brown, and a list of
other corporate sponsors. We also ask for a brief organization history.

Today’s date:

Organization: Contact Name:

Tax Exempt Status: Contact Phone:

Contact Email:

Request Type: Event or Sponsorship [_] Charitable Contribution [_]

Benefit to the Central lowa community/how the request will be used:

Relation to firm’s mission and culture:

Firm connection to organization (Firm attorney involvement in the charity’s leadership? Previous history
of giving?):

Requested level of support/sponsorship: $

What tangible benefits will the firm receive in return, i.e. logo placement, event tickets, program ad,
speaking opportunities, distribution of firm materials?:
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